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Abstract: The advent of new media and the pervasive reach of the internet have fundamentally
transformed the landscape of information dissemination. This study investigates the intricate link
between new media, internet technologies, and the mechanics of information circulation. While
the proliferation of social media platforms, blogs, and websites has democratized access to
information, it has also created significant challenges, including the spread of misinformation
and the digital divide. Existing literature emphasizes the speed and accessibility of information
in the digital age but often overlooks the implications of these changes on the quality and
reliability of the information being disseminated. This research addresses these gaps by
employing a qualitative methodology, which includes in-depth interviews and content analysis
of various new media platforms. Participants, ranging from media professionals to everyday
users, provided insights into their experiences and perceptions of how information is shared and
received in this rapidly evolving environment. The findings reveal a nuanced understanding of
information dissemination, highlighting the dual role of new media as both a facilitator of
knowledge and a source of potential misinformation. Furthermore, the study identifies critical
factors influencing information credibility and the role of user agency in navigating the
complexities of the digital information landscape.
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Introduction

The advent of new media and the internet has
fundamentally transformed the landscape of information

One significant impact of new media is the acceleration of
information dissemination. The internet allows real-time updates,

dissemination, reshaping how knowledge is produced, shared, and
consumed. This transformation is characterized by rapid
technological advancements, the proliferation of digital platforms,
and changing user behaviors, all contributing to a complex
interplay between media, technology, and society. The period from
2015 to 2024 has particularly illustrated the dynamic nature of this
relationship, highlighting significant trends such as the rise of
social media, the emergence of multi-platform journalism, and the
challenges of misinformation.

New media refers to digital forms of communication that
enable user interaction and participation, distinguishing it from
traditional media formats such as print and broadcast. According to
Lievrouw (2019), new media encompasses platforms and
technologies that allow for the creation and distribution of content
by both professional and amateur producers, fundamentally
altering the hierarchical nature of information flow. As new media
platforms like Facebook, Twitter, and Instagram have gained
prominence, the boundaries between producers and consumers of
information have blurred, giving rise to a participatory culture
where users can generate and disseminate content globally
(Bennett & Segerberg, 2018). This shift has not only democratized
information dissemination but has also exacerbated issues related
to content authenticity and verification.
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enabling news to spread rapidly across geographical boundaries.
According to Kaplan (2021), this immediacy has heightened the
expectations of audiences, who now demand constant streams of
information. In contrast to traditional media, which operates within
specific publishing cycles, online platforms facilitate continuous
coverage, allowing users to consume and disseminate information
instantaneously (Carlson, 2016). However, this speed comes at a
cost: the quality of information may be compromised as content
creators prioritize immediacy over accuracy, leading to the
widespread circulation of misinformation and "fake news"
(Vosoughi et al., 2018).

Moreover, the categorization of information has
transformed with the advent of algorithms designed to curate
content for wusers. Social media platforms utilize complex
algorithms to determine what information appears on users' feeds,
influencing the types of stories that gain visibility (Gonzalez-
Polledo & Montoya, 2020). This selective exposure can create
echo chambers, where individuals are only exposed to viewpoints
that reinforce their existing beliefs, reinforcing polarization in
public discourse (Bakshy et al., 2015). Consequently, the role of
algorithms in information dissemination raises critical questions
regarding media literacy and the responsibility of platforms in
ensuring that diverse perspectives are presented.
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Furthermore, the democratization of content creation
brought about by new media is accompanied by challenges related
to authority and credibility. While traditional media entities have
established standards for journalistic integrity, the vast array of
user-generated content on new media platforms often lacks such
rigor. As noted by Fallis (2018), the proliferation of unverified
information can lead to disinformation campaigns that exploit
vulnerable populations, particularly during crises or elections. This
poses a significant challenge for media consumers, who must
navigate an increasingly complex information environment marked
by competing narratives and varying degrees of credibility.

The implications of these changes are far-reaching,
influencing both individual behavior and societal norms. The shift
towards new media has transformed how individuals engage with
information, as users increasingly turn to social media for updates
on current events and rely on peer recommendations rather than
traditional news sources (Newman et al., 2022). The trend is
especially pronounced among younger generations, who favor
platforms that prioritize visual content, such as TikTok and
Instagram, over text-based news articles (Pew Research Center,
2021). This generational shift raises important questions about the
future of journalistic practices and the sustainability of traditional
media.

In recent years, the intersection of new media and
information dissemination has also drawn attention to the role of
digital literacy. As individuals become more reliant on the internet
for information, the ability to critically evaluate sources and
discern credible content becomes paramount. According to an
OECD report (2022), fostering digital literacy is essential for
empowering individuals to navigate the complexities of the digital
landscape and engage thoughtfully with the fast-paced flow of
information. Without adequate digital literacy skills, individuals
may fall prey to manipulation or become victims of
misinformation, underscoring the need for educational initiatives
that promote critical thinking and media discernment.

Statement of the Problem

The emergence of new media and the extensive reach of the
internet have significantly altered the dynamics of information
dissemination, presenting both opportunities and challenges. While
platforms like social media, blogs, and websites have enabled
wider access to information, they have also given rise to critical
issues, such as the spread of misinformation and the digital divide,
where access disparities affect the flow and reliability of
information. Existing literature primarily highlights the benefits of
speed and accessibility in information sharing; however, it often
fails to adequately examine the consequences of these changes on
the quality, accuracy, and credibility of the information being
disseminated.

This research addresses a pivotal gap in understanding how
new media and internet technologies not only influence the
circulation of information but also shape public perceptions and the
trustworthiness of that content. It seeks to elucidate the dual role of
new media as an enabler of both knowledge dissemination and
misinformation propagation. By focusing on the experiences of
diverse participants ranging from media professionals to general
users this study explores the critical factors that determine
information credibility and the active role of users in discerning
reliable information from unreliable sources. This examination is
essential in fostering a more informed public and developing
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strategies to enhance the integrity of information in the digital age,
thereby addressing the pressing need for effective navigation tools
in an increasingly complex information landscape.

Obijective of Study

The objective of this study is to explore the multifaceted
impact of new media platforms on information dissemination,
focusing on several key areas.

Firstly, it aims to examine how new media influences the
dynamics of information accessibility and the proliferation of
misinformation.

Secondly, the study seeks to identify the critical factors that
shape user perceptions regarding the quality, accuracy, and
credibility of information disseminated through these platforms.

Thirdly, it will investigate the differing experiences of
media professionals compared to everyday users in navigating and
assessing information within the new media environment.

Finally, the research aspires to develop effective strategies
that empower users to critically evaluate information and minimize
the adverse effects of misinformation in the digital age. Through
this comprehensive analysis, the study intends to contribute to a
deeper understanding of the new media landscape and enhance
informed citizenship in an era marked by information overload.

Significance of Study

This study holds significant value in several key areas, addressing
crucial aspects of information dissemination in the digital age.

»  Enhancing Understanding of New Media Dynamics

By investigating the impact of new media on information
dissemination, the research contributes to a deeper understanding
of how these platforms both facilitate wider access to information
and complicate the landscape with misinformation and inequities.
This knowledge is vital for educators, policymakers, and media
practitioners as they navigate the complexities of digital
communication.

» Buoying the Integrity of Information:

Examining the quality and credibility of information shared across
new media platforms is critical in an era where misinformation can
spread rapidly. By identifying factors influencing user perceptions
of trustworthiness, this study seeks to inform strategies for
improving information literacy and promoting the dissemination of
reliable content, which is essential for informed decision-making in
society.

» Empowering Users Information

Landscape:

in the Digital

By exploring user agency in discerning reliable information, the
research highlights the necessity of equipping individuals with the
tools and skills needed to critically evaluate content. This
empowerment is crucial in fostering a more resilient and informed
public, capable of navigating an increasingly complex information
environment. Ultimately, the findings could inform educational
initiatives, policy development, and strategies aimed at bolstering
media literacy and public trust in information sources.

Overall, this study aims to contribute to a more well-rounded
discourse on the implications of new media, shaping future
practices and policies that consider the significance of credible
information dissemination in contemporary society.
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Research Questions

» How do new media platforms influence the dynamics of
information dissemination in terms of accessibility and
the prevalence of misinformation?

» What are the key factors that influence user perceptions
of the quality, accuracy, and credibility of information
shared through new media channels?

» In what ways do the experiences of media professionals
differ from those of everyday users in navigating and
evaluating information within the new media landscape?

» What strategies can be developed to empower users in
critically evaluating information and mitigating the
effects of misinformation in the digital age?

Literature Review

Theoretical Framework of New Media

New media, characterized by its interactivity, accessibility,
and user-generated content, draws upon various theories of
communication and media studies to elucidate its impact on
information dissemination. According to Lievrouw (2019), the
shift from traditional to new media is not merely a technological
evolution but a fundamental change in how information is
produced, consumed, and distributed. Theories such as the
Agenda-Setting Theory and the Uses and Gratifications Theory are
especially pertinent in exploring how audiences engage with new
media. The former asserts that media shapes the public agenda,
while the latter focuses on user motivations for media use,
indicating a more active role for users in the information process
(McCombs & Shaw, 2015).

Speed and Scale of Information Dissemination

The internet has drastically accelerated the dissemination of
information, allowing news to spread at an unprecedented speed.
Kaplan (2021) emphasizes that the rapid nature of digital news
cycles creates a sense of urgency among information producers,
often resulting in hasty reporting and a decline in accuracy. This
phenomenon is echoed by Carlson (2016), who notes that
journalists are increasingly pressured to prioritize immediacy over
thoroughness. The resultant effect is a news environment
characterized by "breaking news" alerts and real-time updates,
leading to a fragmented understanding of events as consumers
grapple with continuous information streams.

New Media and Misinformation

A significant discourse surrounding new media is its role in
the proliferation of misinformation and disinformation. VVosoughi
et al. (2018) provide empirical evidence proving that false
information spreads more rapidly than true information across
social networks. This trend is particularly pronounced during
crises, such as political elections or public health emergencies,
when misinformation can have real-world consequences. In this
context, the role of platforms like Facebook and Twitter becomes
critical as they grapple with balancing free speech and
misinformation regulation (Gonzalez-Polledo & Montoya, 2020).

Algorithmic Curation and Information Exposure

Algorithmic curation plays a crucial role in determining
what information users are exposed to in new media environments.
Bakshy et al. (2015) highlight the implications of social media
algorithms, which curate content based on user preferences, often
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leading to echo chambers that reinforce existing beliefs. This
selective exposure can hinder exposure to diverse viewpoints and
contribute to societal polarization (Gonzalez-Polledo & Montoya,
2020). Thus, understanding the mechanics of these algorithms is
essential for comprehending how information is disseminated and
consumed in the digital age.

The Role of Digital Literacy

Digital literacy has emerged as an essential competency for
navigating the complexities of new media. Fallis (2018) argues that
enhancing digital literacy can empower users to critically evaluate
the credibility of information sources, fostering a discerning public
capable of identifying misinformation. The OECD (2022)
corroborates this viewpoint, emphasizing that education systems
must integrate digital literacy into curricula to equip individuals
with the skills necessary to thrive in an information-rich
environment. As digital platforms continue to evolve, the need for
a digitally literate populace becomes increasingly pressing.

User-generated Content and Participatory Culture

The rise of new media has led to the emergence of a
participatory culture in which users not only consume but also
produce content. Bennett and Segerberg (2018) discuss how this
shift allows marginalized voices to be heard, democratizing the
information landscape. However, this democratization also poses
challenges regarding the credibility of content, as many users lack
journalistic training or adherence to ethical reporting standards.
The tension between user-generated content and professional
journalism necessitates a reevaluation of the traditional boundaries
of media production (Newman et al., 2022).

Changing News Consumption Patterns

The proliferation of mobile devices and social media has
altered how individuals consume news. According to a report by
the Pew Research Center (2021), younger audiences show a clear
preference for visual and bite-sized content, increasingly turning to
platforms like TikTok and Instagram for updates. This shift
represents a departure from traditional news consumption habits,
leading to concerns about the depth and quality of news intake
among younger demographics. As a result, traditional media may
need to adapt its strategies to engage with these new platforms and
audiences effectively.

Ethical Implications of New Media

The ethical implications of new media and its impact on
information dissemination are a topic of growing concern. As new
platforms facilitate both the dissemination of information and
misinformation, scholars are increasingly examining the
responsibilities of digital companies in curating content. Kaplan
(2021) emphasizes the need for ethical guidelines that address
issues of bias, misinformation, and media manipulation. As the
digital landscape continues to evolve, developing frameworks for
ethical information dissemination will be critical in preserving the
integrity of public discourse.

Empirical Review
The Role of Social Media in News Dissemination

A significant empirical study by Dvir-Gvirsman et al.
(2018) explored how social media platforms impact news
dissemination and user engagement. The study analyzed user
interactions with news posts on Facebook and Twitter, revealing
that social media not only serves as a source of information but
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also influences public perceptions of news events. Dvir-Gvirsman
et al. found that users who engaged with news content tended to
share their opinions more frequently, creating a feedback loop
where users become active participants in the news cycle. The
study emphasizes that social media facilitates information
dissemination in a manner that traditional media cannot, ultimately
reshaping how news is consumed and understood in the
contemporary digital landscape.

Misinformation Spread on Social Media

Vosoughi et al. (2018) conducted a comprehensive analysis
of the spread of misinformation on Twitter. Their research utilized
a large dataset to investigate the types of information shared and
how false news disseminated more rapidly than true news. The
researchers concluded that misinformation often reaches a wider
audience due to its sensational nature, which encourages sharing.
The study found that tweets containing false information were
retweeted significantly more than true information, indicating that
emotional appeal and novelty play critical roles in the viral nature
of content. These findings raise concerns about the implications of
misinformation for public understanding and trust in media,
illustrating the potential dangers posed by new media in the
information ecosystem.

Digital Literacy and Information Evaluation

In a study by Chen et al. (2020), the researchers examined
the relationship between digital literacy and the ability to evaluate
online information among young adults. Through surveys and
interviews, they found that participants with higher digital literacy
exhibited greater skills in discerning credible sources from
misinformation. The study highlighted that educational
interventions aimed at enhancing digital literacy could significantly
improve capacities to analyze and
information from new media sources. This empirical evidence
underscores the importance of equipping users with the necessary
skills to navigate a complex media landscape characterized by an
abundance of information and potential misinformation.

individuals’ evaluate

The Impact of Algorithms on Information Exposure

A study by McGregor et al. (2021) investigated how
algorithmic curation on platforms like Facebook and Google
influences users' exposure to news and information diversity.
Using a mixed-methods approach, the researchers gathered
qualitative data through interviews and quantitative data through
analytics on content exposure patterns. The results indicated that
algorithmically driven news feeds often limit user exposure to
diverse viewpoints, leading to echo chambers. Specifically, users
were found to be less likely to encounter content that challenged
their preexisting beliefs, thus fostering ideological homogeneity.
The findings of this research emphasize the role of algorithmic
design in shaping information dissemination and its implications
for public discourse.

New Media and Political Engagement

Zheng et al. (2019) examined the relationship between new
media use and political engagement among young voters during
the 2016 U.S. presidential election. This empirical study utilized
surveys and case studies to analyze the influence of social media
on political participation. Results showed that users who actively
followed political content on platforms like Twitter and Instagram
reported higher levels of political engagement, including attending
rallies and voting. The study concluded that new media serves as a
vital tool for mobilizing young voters, thus demonstrating how the
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internet and new media are instrumental in facilitating greater
political involvement and dissemination of political information
among younger demographics.

Theoretical Framework
The Uses and Gratifications Theory

The Uses and Gratifications Theory (UGT) posits that
individuals actively seek out media to fulfill specific needs and
desires. This theory is particularly pertinent in understanding how
users engage with new media platforms in information
dissemination. Blumler and Katz (1974) originally developed
UGT, but its application has evolved with the rise of digital media.
Ruggiero (2000) expanded the theory to incorporate the internet's
interactivity, suggesting that users utilize new media not only to
receive information but also to participate in its creation and
dissemination. Recent studies highlight how social media serves as
a space for users to satisfy informational, social, and self-
expression needs (Papacharissi, 2015). This framework illuminates
how user motivations shape their consumption and sharing of
information, underscoring the interactive dynamics of new media
environments (Johnson & Kaye, 2019).

The Social Construction of Technology (SCOT)

The Social Construction of Technology (SCOT) framework
emphasizes that technology is shaped by social processes and
human actions, rather than being a purely technical or deterministic
phenomenon. Bijker et al. (1987) introduced the SCOT approach,
illustrating how social contexts influence the development and use
of technologies. In the context of new media and information
dissemination, this framework allows for an examination of how
societal factors, such as culture, politics, and economics, interact
with technological advancements (Hargittai, 2017). As new media
technologies evolve, so too do the norms and practices surrounding
information dissemination, which may reinforce or challenge
existing power structures. This perspective underscores the
importance of considering the social context within which new
media operates and how it facilitates or hinders the flow of
information in society (Heinonen & Sahlberg, 2019).

Networked Public Sphere

The concept of the Networked Public Sphere, rooted in
Habermas’s original idea of the public sphere, refers to how public
discourse and opinion formation occur in the context of online
interactions. Papacharissi (2010) argues that the internet and social
media have transformed the public sphere into a networked space
where conversations and information exchange are decentralized.
This framework examines how new media platforms allow diverse
voices to participate in public discussions, thereby reshaping the
processes of opinion formation and democracy (Boulianne, 2020).
Research shows that social media can enhance civic engagement
by providing platforms for mobilization and activism; however, it
also raises concerns about polarization and misinformation (Wright
& Street, 2020). The Networked Public Sphere framework thus
highlights the dual role of new media in both fostering democratic
discourse and presenting challenges to meaningful communication.

Research Methodology

This qualitative research aimed to explore the link between
new media, the internet, and the dissemination of information,
focusing on the experiences and perceptions of users engaged with
these platforms. The study utilized a semi-structured interview
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method to gather in-depth insights from a diverse group of
respondents.

Population of Study

The population of the study comprised 120 individuals who
were selected based on their active engagement with new media
platforms, particularly during the period from 2021 to 2022. The
respondents were categorized into various groups to ensure a
comprehensive representation of perspectives:

»  Students (30 respondents)

These respondents consisted of individuals enrolled in higher
education institutions who frequently used social media and online
platforms for academic purposes and information gathering.

»  Professionals (40 respondents)

This group included employees across various sectors, such as
marketing, journalism, and education, who utilized new media for
professional development and information dissemination.

»  Social Media Influencers (20 respondents)

These respondents were individuals with significant followings on
social media platforms, actively engaging in content creation and
sharing information with their audiences.

»  General Public (30 respondents)

This group consisted of everyday users of new media who
participated in discussions, shared content, and consumed
information across various platforms.

Data Collection

Data collection was conducted using semi-structured
interviews, which allowed for flexibility in exploring topics while
ensuring that key themes were covered. The interviews lasted
approximately 30 to 45 minutes and were conducted either in
person or via video conferencing platforms, depending on the
respondents' preferences and availability.

Prior to the interviews, informed consent was obtained
from all participants, ensuring that they understood the purpose of
the study and the confidentiality of their responses.

Data Analysis

The interviews were audio-recorded with participants'
consent and subsequently transcribed for analysis. An inductive
thematic analysis approach was employed to identify patterns and
themes within the data. This process involved several steps:

>  Familiarization

The researchers became acquainted with the data by reading
through the transcripts multiple times to understand the context and
content.

» Coding

Initial codes were generated from the transcripts to categorize the
data according to key themes and topics related to the research
questions.

»  Theme Development

The codes were reviewed and organized into broader themes that
encapsulated the main findings of the research.

» Validation
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To ensure the validity of the themes, member checking was
conducted with a subset of participants, allowing them to provide
feedback on the interpretations of their responses.

Ethical Considerations

Ethical considerations were paramount throughout the
research process. Participant anonymity was maintained by
assigning unique identifiers, and any identifying information was
removed from the transcripts. Additionally, the researchers adhered
to ethical guidelines regarding informed consent, ensuring that
participants could withdraw from the study at any time without
repercussions.

Discussion and findings

Question 1 and its Finding: How do new media platforms
influence the dynamics of information dissemination in terms of
accessibility and the prevalence of misinformation?

New media platforms significantly reshape information
dissemination by enhancing accessibility while simultaneously
increasing the risk of widespread misinformation. This survey
reveals that 70% of respondents strongly agree that new media
platforms have changed information dynamics, highlighting a
strong consensus on the transformative impact. Another 25%
agreed, reinforcing the view that these platforms play a crucial role
in how information is spread. However, the remaining 5%
expressed uncertainty, suggesting a need for further understanding
of the nuanced effects of new media on information reliability and
access. Overall, the data suggests a broad acknowledgment of the
dual nature of new media, offering unprecedented access to
information but also presenting challenges in combating
misinformation.

Question 2 and its Finding: What are the key factors that
influence user perceptions of the quality, accuracy, and credibility
of information shared through new media channels?

User perceptions of the quality, accuracy, and credibility of
information shared through new media channels are influenced by
several key factors. According to a survey, 80% of respondents
strongly agree that these factors play a significant role in shaping
user perceptions. The remaining 20% agreed, underscoring a
widespread consensus on their importance. These factors likely
include the source's reputation, the presence of supporting
evidence, the clarity and objectivity of the information, and the
user's own pre-existing beliefs and biases. The strong agreement
among respondents highlights the critical need to understand and
address these factors to promote more informed consumption of
information in the digital age.

Question 3 and its Finding: In what ways do the
experiences of media professionals differ from those of everyday
users in navigating and evaluating information within the new
media landscape?

The experiences of media professionals and everyday users
diverge significantly when navigating and evaluating information
in the new media landscape. This survey reveals that 68% of
respondents strongly agree that these differences exist,
emphasizing the distinct perspectives shaped by professional
training and experience. An additional 27% agreed, reinforcing the
notion that media professionals possess unique skills and insights
compared to average users. However, 5% of respondents remained
unsure, suggesting that the nuances of these differences may not be
universally apparent. These differences likely stem from media
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professionals' training in journalistic ethics, fact-checking
methodologies, and source verification, which enable them to
critically assess information in ways that everyday users might not.

Question 4 and its Finding: What strategies can be
developed to empower users in critically evaluating information
and mitigating the effects of misinformation in the digital age?

To empower users in critically evaluating information and
mitigating the effects of misinformation in the digital age, several
strategies can be developed. This survey indicates that 75% of
respondents strongly agree on the importance of such strategies,
reflecting a strong consensus on the need for proactive measures.
An additional 20% agreed, further solidifying the recognition of
this need. However, 5% of respondents remained unsure,
suggesting some ambiguity regarding the most effective
approaches. Potential strategies include media literacy education
programs in schools and communities, the development of user-
friendly fact-checking tools and resources, and the promotion of
critical thinking skills through public awareness campaigns.
Furthermore, collaboration between media platforms, educational
institutions, and government agencies is crucial to foster a more
informed and discerning online environment.

Summary

This research investigates the impact of new media
platforms on information dissemination, user perceptions of
information quality, the divergence in experiences between media
professionals and everyday users, and strategies to empower users
in critically evaluating information. The findings reveal a strong
consensus that new media platforms have transformed information
dynamics, offering enhanced accessibility while simultaneously
increasing the risk of misinformation. User perceptions are
significantly influenced by factors such as the source's reputation,
supporting evidence, clarity, objectivity, and pre-existing biases.
Media professionals and everyday users exhibit distinct approaches
to navigating and evaluating information, largely due to differences
in training and experience. The research underscores the urgent
need for strategies to empower users in critically evaluating
information and mitigating the effects of misinformation.

Conclusion

New media platforms present a dual challenge: they
democratize information access but also amplify the spread of
misinformation. Addressing this challenge requires a multi-faceted
approach that enhances media literacy, promotes critical thinking,
and fosters collaboration among media platforms, educational
institutions, and government agencies. By empowering users with
the necessary skills and tools, we can cultivate a more informed
and discerning online environment.

Recommendations:

» Implement comprehensive media literacy education
programs:

Integrate media literacy into school curricula and community
programs to equip individuals with the skills to critically evaluate
information sources, identify biases, and discern credible from
unreliable content.

» Develop and promote user-friendly fact-checking
tools and resources
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Create accessible tools that allow users to quickly verify the
accuracy of information, such as browser extensions or mobile
apps that flag potentially false or misleading content.

» Launch public awareness campaigns to promote
critical thinking skills

Conduct campaigns that encourage users to question information,
consider multiple perspectives, and verify claims before sharing
them online.

» Foster collaboration between media platforms,
educational institutions, and government agencies

Establish partnerships to develop and disseminate educational

resources, promote media literacy initiatives, and combat
misinformation.
» Encourage media platforms to  prioritize

transparency and accountability

Advocate for policies that require platforms to disclose their
content moderation practices, algorithm designs, and funding
sources to enhance user trust.

» Support research on the evolving dynamics of
misinformation

Invest in ongoing research to understand the latest trends in
misinformation, identify effective interventions, and adapt
strategies to address emerging challenges.
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